











MOTHERHOOD & WELL BEING

4 8 COVER STORY: KATHY COPCUTT IS FUN
AND FABULOUS. NOW SHE'S LIVING HER
DREAM AS TV HOST!

2 IT'S PLASTIC-FREE JULY AND YOU CAN
7 MAKE THE WORLD A BETTER PLACE BY
BECOMING A #NOPLASTICFANATIC

7 0 sTUDY: DAD'S GET POST-PARTUM
DEPRESSION TOO.

FOOD & FESTIVITIES

92 THE TEA HOUSE ON LOS RIOS IN SAN JUAN
CAPISTRANO HAS A NEwW SUMMER TIME
MENU YOU DON'T WANT TO MISS

104 DONALD DUCK TURNS 90 AND PEOPLE ARE
CELEBRATING THEIR LOVE OF THE BELOVED
DISNEY CHARACTER

108 THE HOLLYWOOD BOWL WILL LIGHT UP THE
SKY THIS SEASON WITH EPIC CONCERTS.
WE'VE GOT THE FULL SUMMER LINEUP



BOLD AND DARING
meels
KIND AND CARING

Meet two moms that just introduced a
Revolutionary Blend of Doll Stroller and Hero Mobile

Hart & Hero, a dynamic startup brand reimagining children’s play and
bridging the gender play gap, recently unveiled its latest innovation: the
Herotron, which seamlessly merges a doll stroller with the excitement of a
hero mobile. The Montessori-inspired Herotron promises to revolutionize
playtime for Kids, just in time for summer fun.

The vision for Hart & Hero started when co-founders and boy-moms
Musya and Chanie noticed a glaring gap in the market.

"Almost every doll stroller on the marketis pink,” observes Musya. “In fact,
most toys that cultivate social-emotional development and celebrate nurture
are pink. Starting from the gender-reveal party, society associates pink with
girls. But boys have a place in family life. Boys are big brothers and future
fathers. So why are all the toys celebrating family values with pink?”

According to the co-founders, The Herotron isn't just a toy; it's a gateway
to boundless adventures and creative exploration for children.

It's loaded with features to fuel creativity, including a detachable license
plate, padded steering wheel, and a side bungee and back pocket.
Accessories available separately include the Power Cape and Power PJs, as
well as Hartie the PowerPal doll.






By merging nurturing care with
open-ended play, the Herotron
cultivates a sense of empowerment
and fosters positive values in young
minds.

"The Herotron is gender-neutral,
but it was consciously created to carve
a space for boys to experience the
benefits of family-oriented pretend
play,” explains Chanie, Hart & Hero
co-founder. “We added the superhero
aesthetic because we want to combat
the narrative that pushing a doll stroller
IS soft and weak. As parents, we know
the incredible strength that nurture
takes.”

The moms explain Herotron was
developed with the adventurous and
action-loving child in mind. Crafted
with durability, and quality, the Herotron
boasts a robust design and elevated
aesthetic alongside features that spark
the imagination, ensuring hours of
uninterrupted play. Whether indoors or
outdoors, its sturdy construction and
effortless maneuverability make it the
ideal companion for all kinds of
adventures. With a doll stroller perfectly
sized for standard dolls and an added
hero mobile element, the bold black
Herotron promises endless excitement
and imaginative play.



















































"WHILE I'M PROUD
OF ALL WE
ACCOMPLISHED
DURING THOSE
YEARS AT THE
WHITE HOUSE, I'VE
ALSO LEARNED
THAT TO TRULY
PUSH THE FOOD
AND BEVERAGE
INDUSTRY TO DO
BETTER BY OUR
KIDS, YOU HAVE
TO WORK FROM
THE INSIDE.”

-MICHELLE OBAMA
CO-FOUNDER, PLEZI

































































































































































































































“Our children are our best teachers, and we are
striving toward our greatness too. As a teacher,
I have always believed that I am blessed to
teach children to thrive and be at their
greatness. It's a movement for us,” she says.

Karen says she is using all the greatness that
God has given her & expects her three children
to do the same.

‘What I have learned and I'm still learning is to
listen and observe my children. They will show
and tell you what they love,” explains Karen.
"Wes and I view our parenting as back-up
singers, here to help our kids sing their songs of
life in all aspects: from acting on major tv shows,
commercials, to sports and now our family
food brand, Bailey Rae.”

The Birth of a Family Brand

During the COVID-19 global pandemic, as
families were quarantined inside their homes,
Karen took notice that the youngest of her
children, Bailey Rae, was onto something. Since
the young age of four, the little girl had taken an
iInterest in mixing ingredients from the pantry to
credte seasoning blends.

In 2020, in the midst of the Pandemic, Bailey
Rae had perfected her recipes.

"I started paying attention!” shares Karen.

It's not that Karen hadn’'t observed Bailey Rae’s
talent for creating in the kitchen, or that she
didn’t think her daughter’s blends were a
delicious way of enhancing food flavors, it was
simply that she hadn’t taken the time to explore
the feasibility of bringing Bailey Rae’s blends to
market.

With her experience in marketing, branding and
mediq, Karen took her daughter’s product to
new heights.

“Now, we're on Amazon and [the product] has
sold out several times!,” Karen says.

Bailey Rae who's now a teenager has seen her
seasoning blends, available in Cajun, Mesquite
BBQ and Taco Seasoning flavors, soar to
success. Celebrities have given Bailey Rae’s
seasoning blends a major nod of approval and
the family is now planning to expand the line
and bring additional products.






WEB: RAISINGGREATNESS.COM
BAILEYRAEFOODS.COM

IG: @RAISINGGREATNESSOFFICIAL
@BAILEYRAEFOODS
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